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M&S Fashion Timeline
1884
Michael Marks brings his first stall to Leeds Kirkgate market.
1926
M&S introduce bras into their stores.  These were designed to create a flatter silhouette which was fashionable at the time.
1928
St Michael brand is introduced on selected products. 
1935
The first M&S textile laboratory is installed at Baker Street headquarters.  It enabled the company to be first to sell new, high quality products – innovations for which M&S became famous.
1936
A central design department is established to keep up to date with fashion trends - Parisian designers are employed as consultants.

1941-1945
M&S technologists work with Government scientists to create standards for the Clothing Civilian Act 1941. Due to rationing during wartime, all clothing made during the Second World War has to match these Utility standards. M&S develops a Utility range of clothing that is functional, hardwearing and also decorative. 
1946
A new textile laboratory opens to experiment with nylons, plastics and other synthetic materials.  Customers will really like these man-made fabrics that are easy-wash, easy-care and fade-resistant.
1947 
Christian Dior’s Corolle collection in Paris influenced the ‘New Look’.  Dresses have full, pleated skirts and nipped-in waists and the style continues through the 1950s.
1956
The look for summer in M&S is a full, cotton skirt worn with a twinset – ‘Jersey Mates’ – and coloured, nylon gloves.
1958
M&S promotes itself as a fashion brand for the first time with a four page advert in ‘Woman’ magazine.

1965
The first Crimplene garments – suits, dresses and skirts in pastel shades - are introduced.
1967
Twiggy completes her first modelling job for M&S. 

1972
The company announces its first machine-washable lambswool and Shetland wool garments.
1980s
Instrumental Colour Systems (ICS) and M&S develop a computer program that can measure and record the precise colour properties of different fabrics.  This makes it possible to sell men’s suits as separate jackets and trousers – offering different fits – while having exact colour matching.

 
ICS and M&S win the Queen’s Award for Technology for this.

1982
M&S makes its first appearance in Vogue magazine.

1986
M&S drives the Lycra revolution with a new range of hosiery, followed by Lycra leggings which quickly become a runaway best-seller.

1987
The first M&S machine washable suit is introduced and costs £70 – it is discontinued, possibly because a vinyl coated cotton suit would not have been very pleasant to wear!

1990
The first model of superstar status – Claudia Schiffer – is introduced to M&S  advertising campaigns.  Others will include Linda Evangelista and Yasmin Le Bon.
1995
One in every three bras sold in the UK is from M&S.

2000
A new M&S sub-brand is introduced: Autograph - ‘beautiful, exclusive and contemporary’. 

M&S collaborates with well-known fashion designers.
First adverts featuring Twiggy, Erin O’Conner and other models in 2004. 

2001
New machine-washable and tumble-dryable suits are introduced which go on to win the Queens Award for Innovation.

2002
The men’s ‘Urban Survival’, crease-resistant suit is introduced.

2004
Limited Collection launches with a range of ‘high fashion clothes at low prices’.
2006
Working closely with Breakthrough Breast Cancer M&S launches post-surgery bras.
2008
Take That become the faces of the Autograph collection.

2007
M&S launches an i-pod suit, which features a special pocket inside the jacket for an MP3 player.

2011
M&S Woman and M&S Man brands are launched – aimed at core M&S customers
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